ANAKOINQXH TPAMMATEIAY TMHMATOZX O.A.E.

I'TA TON KAGOPIZMO TON SYNADON AITTAOMATON
EITATTEAMATIKHY EIAIKOTHTAY EKITAIAEY>XHY KAI KATAPTIXHX
TON ATIOPOITON TON LE.K. KAI TOY METAAYKEIAKOY ETOYY - TAEHY MAGHTEIAY
AKAAHMAIKOY ETOYX 2023 - 2024

Avaxowvovetat 0Tt pe v orr’ apwd. 12/9.06.2023 amogaor) ¢ktaxtng oovedplaong thg ZOVEAEDONG TOL
Tprpartog O.A.E., eykpifnke opogmva o kabopilopog:

(i) tov Aueopdartev Enayyehpatikng Ewdwotmtag Exnaidevong xat Katdptiong ta onoia Bempovvrat
oovaQr) pe avtd tov evoelkTkov Ilpoypappatog Zmovdav mpmTov (a’) KOKAoL Tov owkelov Turjparog
ovrodoyng yia v katdradn tov amnogoitov LEK. xabog xat too Metahvketakovd etovg - Tadng
Mabnteiag, odpeova pe v nap. 1 too apbpoo 43 tov v. 4763 /2020 (A’ 254) kat

(ii) Tov apBpov tev anogoitav Tev LE.K. kat too Metalvkeiakoo £tovg - Tadng Mabnteiag moo dvvavtat
Va KAtatayovv Kat avetato oplo oto owkelo Tpnpa, oto mhaiolo xkabopiopov dadikaotiag katatadng
AMOPOITAOV TOV ®¢ ave Katnyoptwv oto Tpnpa O.AE. akadnpaikoov etovg 2023-2024, ovppuva pe tov

MIVAKA TANPOPOPLAK®V OTolyelmv oo napartibetat wg eCng:

EIAIKOTHTEZX IEK N. 4186/2013 [EQZ E=I (6) EIZAKTEOI}

ZTEAEXOZ AIOIKHZHZ KAI OIKONOMIAZ

ZTEAEXOZ AIOIKHZHZ & OIKONOMIAZ “TON TOMEA A®GAHTIZMOY

ZTEAEXOZ AIOIKHZHZ KAI OIKONOMIAZ XTON TOMEA THZ NAYTIAIAZ

ZTEAEXOZ AIOIKHZHZ KAI OIKONOMIAZ ~TON TOMEA TOY TOYPIZMOY

ZTEAEXOZ AIOIKHZHZ KAI OIKONOMIAZ ~TON TOMEA TOY ITOAITIZMOY

ZTEAEXOZ AIOIKHZHZ KAI OIKONOMIAZ ~TON TOMEA THX YTEIAZ

ZTEAEXOZ AIOIKHZHZ KAI OIKONOMIAZ 2TON TOMEA TQN METAQPOPQN

STEAEXOZX EMITOPIAZ, AIAOHMIZHS KAI TTPOQ@HIHE ITPOIONTQN (MARKETING)

ZTEAEXOZ YITHPEZIQN EQOAIAZTIKHZ AAYZIAAZ (LOGISTICS)

ZTEAEXOZ MHXANOIPAOHMENOQY AOTTETHPIOY - POPOTEXNIKOY I'PAPEIOY

ZTEAEXOZ ATIAXEIPIZHY AKINHTHZX ITEPIOYZIAY

ZTEAEXOZ XPHMATOOIKONOMIKQN KAI AZOAAIZTIKQN EPTAXIQN

ZTEAEXOZ KOZTOAOTHZHZ

TPAMMATEAZ ANQTEPQN KAI ANQTATQN ZTEAEXQN

2TEAEXOZ AIOIKHZHZ KAI OIKONOMIAZ XTON TOMEA THZ ATPOTIKHZ OIKONOMIAX

ZTEAEXOZ YITHPEZION AEPOMETA®OPAX

2TEAEXOZXZ AIEONOYZ EMIIOPIOY

AIAXEIPIZTHZ TEQPTOKTHNOTPO®IKOQN EKMETAAAEYXEQN

STEAEXOZX EIMIXEIPHZEQN TYITOIIOIHEHE, METATIOIHEHS KAI EMITOPIAS ATPOTIKQN ITPOIONTQN

ZTEAEXOZ AHMOZIQN ZXEZEQN KAI ETTIKOINQNIAZ

STEAEXOZ WHOIAKOY MAPKETINTK ~XTO HAEKTPONIKO EMIIOPIO (TTEIPAMATIKH EIAIKOTHTA)

ZTEAEXOZ AIOIKHXZHZ KAI OIKONOMIAZ ~TON TOMEA THX ATPOTIKHZ OIKONOMIAZ (NEOZ OAHI'OZ)




EIAIKOTHTEZX IEK N. 2009/1992 [EQx TEZXEPIE (4) EIZAKTEOI}

AIOIKHTIKO ZTEAEXOX AOGAHTIZMOY

ZTEAEXOZ TOYPIZMOY YITAIOPIQN APAXTHPIOTHTQN

IPAMMATEAZ AIEYOYNZHZ

AIOIKHTIKO KAI OIKONOMIKO XTEAEXOZX EITIXEIPHZEQN

EIAIKOZ EMITOPIAZ, AIAOHMIZHE KAI TIPOQ@HIHE [TPOIONTQN (Marketing)

EIAIKOZ EMITOPIKQN EINIXEIPHXEQN

EIAIKOZ KOZTOAOI'HZHY >TH BIOMHXANIA - BIOTEXNIA

EIAIKOZ MHXANOIPAOHMENOY AOTTETHPIOY

EIAIKOZ TIQAHZEQN

EIAIKOZ TPATIEZIKQN EPTAZIQN

EIAIKOZ ®OPOTEXNIKOY I'PAPEIOY

EIAIKOZ XPHMATIXZTHPIAKQN EPTAXIQN

ZTEAEXOZ BIBAIOTIIQAIKQN ETTIXEIPHZEQN

ZTEAEXOZ AIE®ONOYZ EMITOPIOY

2ZTEAEXOXZ EKAOTIKQN EIMIXEIPHXEQN

ZTEAEXOZ KOZTOAOIHZHZ ZTH BIOMHXANIA-BIOTEXNIA

ZTEAEXOZ MIKPOMEZAIQN EIIXEIPHZEQN

ZTEAEXOZ TPAITEZIKQN EPTAXIQN

ZTEAEXOZ YITHPEZIQN EOOAIAZTIKHZE AAYZIAAX (LOGISTICS)

ZTEAEXOZ XPHMATIXTHPIAKQN EPTAXIQN

YITEY®YNOZ ITPOMHG@EIQN KAI AIAXEIPIZHZ ATIO®@HKHZ

EIAIKOTHTEX METAAYKEIAKOY ETOYX - TAEHX MA®GHTEIAX [EQE AYO (2) EIZAKTEOI}

YITAAAHAOZ ATIO®HKHZ KAI ZYXTHMATQN EQOAIAZMOY (LOGISTICS)

YITAAAHAOZ AIOIKHZHZ KAI OIKONOMIKQN YITHPEXIQN

YITAAAHAOZ TOYPIZTIKQN EITIXEIPHZEQN




