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EDUCATION:  
 
 
Doctor of Philosophy (Ph.D.) (1996):   Florida State University, Tallahassee, Florida., USA. 
                                                                                 Doctoral Dissertation in Services Marketing 
 
Master of Science (1993):                   Ohio University, Athens, Ohio, USA.  Management 
 
Bachelor of Science (1990):                   Aristotles University of Thessaloniki, Greece.  
 
 

 
AWARDS - SCHOLARSHIPS 
 

 
 

 October 2025: ranked in the Top 2% of Scientists in the World in 2024 based on the Science-wide 
Author Database developed by Elsevier and Stanford University. Ioannidis, John P.A. (2025), “August 
2025 data-update for "Updated science-wide author databases of standardized citation indicators"”, 
Elsevier Data Repository, V8, doi: 10.17632/btchxktzyw.8 
 

 October 2024: ranked in the Top 2% of Scientists in the World in 2023 based on the Science-wide 
Author Database developed by Elsevier and Stanford University. John P.A. (2024), “August 2024 data-
update for "Updated science-wide author databases of standardized citation indicators"”, Elsevier 
Data Repository, V7, doi: 10.17632/btchxktzyw.7 

 

 December 2023: Best Teaching Case Award on the theme: Looking into the future: Conscious and 
Responsible Production and Consumption for the paper "APIVITA: Socially Responsible Production and 
Consumption", "XV International Congress on Teaching Cases Related on Public And Nonprofit 
Marketing" (December 15 2023) Lima, Peru. 

 

 October 2023: ranked in the Top 2% of Scientists in the World in 2022 based on the Science-wide 
Author Database developed by Elsevier and Stanford University. Ioannidis, John P.A. (2022). “October 
2023 data-update for "Updated science-wide author databases of standardized citation indicators"”, 
Elsevier Data Repository, V6, doi: 10.17632/btchxktzyw.6 

 

 October 2022: ranked in the Top 2% of Scientists in the World in 2021 based on the Science-wide 
Author Database developed by Elsevier and Stanford University. 

 

 December 2022: Research Award for Scientific Publications in 2021 by the Research Committee, 
University of Macedonia, Greece. 

 

 November 2021: ranked in the Top 2% of Scientists in the World  in 2021 based on the Science-
wide Author Database developed by Elsevier and Stanford University. Ioannidis, John P.A. (2022), 
“September 2022 data-update for "Updated science-wide author databases of standardized citation 
indicators"”, Mendeley Data, V4, doi: 10.17632/btchxktzyw.4 

 

 November 2021: ranked in the Top 2% of Scientists in the World  in 2020 based on the Science-
wide Author Database developed by Elsevier and Stanford University. Baas, Jeroen; Boyack, Kevin; 
Ioannidis, John P.A. (2021), “August 2021 data-update for "Updated science-wide author databases of 
standardized citation indicators"”, Mendeley Data, V3, doi: 10.17632/btchxktzyw.3 
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 December 2020: Research Award for Scientific Publications in 2019 by the Research Committee, 
University of Macedonia, Greece. 

 

 November 2020: ranked in the Top 2% of Scientists in the World  in 2019 based on the Science-
wide Author Database developed by Elsevier and Stanford University. Baas, Jeroen; Boyack, Kevin; 
Ioannidis, John P.A. (2020), “Data for "Updated science-wide author databases of standardized 
citation indicators"”, Mendeley Data, V2, doi: 10.17632/btchxktzyw.2  

 

 December 2018: Research Award for Scientific Publications in 2017 by the Research Committee, 
University of Macedonia, Greece. 

 

 December 2017: Research Award for Scientific Publications in 2016 by the Research Committee, 
University of Macedonia, Greece. 

 

 October 2015: 3rd Award of Excellence in Teaching in elective courses of the academic year 2014-
2015 of the Masters’ Program in Business Administration MBA),University of Macedonia, Greece. 

 

 December 2014: Research Award for Scientific Publications in 2013 by the Research Committee, 
University of Macedonia, Greece. 

 

 December 2013: Research Award for Scientific Publications in 2012 by the Research Committee, 
University of Macedonia, Greece. 

 

 December 2012: Research Award for Scientific Publications in 2011 by the Research Committee, 
University of Macedonia, Greece. 

 

 December 2011: Research Award for Scientific Publications in 2010 by the Research Committee, 
University of Macedonia, Greece. 

 

 Tzoumaka, E., Tsiotsou, R. and Siomkos, G. (2011). The effect of sport celebrity characteristics on 
endorsement outcomes. 16th International Conference on Corporate Marketing Communications, 
(April 27-30), Athens, Greece. Best Working Paper Award. 

 

 November 2006: Scientist of the Year, Hellenic Association of Sport Management, Greece. 
 

 September 1994 - April 1996: Florida State University Graduate Assistantship, Florida, U.S.A. 
 

 September 1993 - June 1996: Scholarship for Doctoral Studies in the U.S.A. Onassis Foundation, 
Athens, Greece.  

 

 September 1992 - June 1993: Ohio University Fellowship, Athens, Ohio, U.S.A. 
s 

 Fall 1992 and Winter 1993: Award for Excellent Academic Performance, Department of Residence 
Life, Ohio University, Athens, Ohio. U.S.A 

 

 
RESEARCH INTERESTS: 
 
 

Services Marketing, Transformative Service Research, Sustainability, Digital and Social Media Marketing, 

Non Profit Marketing. 
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ACADEMIC EXPERIENCE: 
 
 
December 2017 – present : Professor of Services Marketing, (FEK 1401/29-12-2017), Department of 
Business Administration, University of Macedonia, Greece, Website: 
https://www.uom.gr/en/rtsiotsou 
 
March 2015- present: Director of the Marketing Laboratory, MarLab, Website: 
https://marlab.ode.uom.gr/ 
 

 
 Teaching responsibilities (undergraduate program):  

 
 Services Marketing 
 Brand Management  
 Sports Marketing 
 E-marketing (Digital Marketing) 

 
 Teaching responsibilities - Masters’ Program in Business Administration: (October 2011 – 

present) 
 

 Leadership, Communication and Public Relations  
 

 Teaching responsibilities – Master’s in Tourism Management (September 2015 – 2019) 
 

 Marketing Management of Tourism Services 
 Cross Cultural Management in Tourism 

 
 Teaching responsibilities – Master’s in International Business (September 2015 – 2019) 

 
 International Marketing 

 
Department Administrative Duties: 

 
- - Manager of the department’s Facebook page (February 2015 – present) Link: 
https://www.facebook.com/uom.marketing 
- Coordinator of the Internal Evaluation Group (September 2021-September 2024) 
- Student Internship Supervisor (November 2018 – September 2023) 
- Member of the Department's Business Plan Committee (September 2020 – 2017) 
- Member of the Internal Evaluation Group (May 2017 – September 2019) 
- Deputy Director and Member of the Coordinating Committee of the Master's Program "Management of 
Tourism Enterprises and Organizations" (September 2015 – Present) 
- Member of the Examinations Committee of the Department (October 2015 – Present)-Supervisor of the 
preparation of the exam invigilator program. 
- Member of the Department Website Committee (2015 – 2028) 
- Member of the Coordination Committee of the Master's Program "International Business Activities" (April 
2014 – Present) 
 

https://www.uom.gr/en/rtsiotsou
https://marlab.ode.uom.gr/
https://www.facebook.com/uom.marketing
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University Administrative Duties: 
- Member of the Gender Equity Committee (May 2020 - September 2022) 

 
August 2013 – December 2017: Associate Professor of Services Marketing (FEK   813 – 1/8/2013), 
Department of Business Administration, University of Macedonia, Greece 
 
Teaching responsibilities (undergraduate program):  

 
 Services Marketing 
 Tourism Marketing  
 Sports Marketing 
 E-marketing (Digital Marketing) 

 
September 2009 – July 2013: Assistant Professor of Services Marketing (FEK 761 - 7/9/2009), 
Department of Marketing & Operations Management, University of Macedonia, Greece. 
 
 
Teaching responsibilities (undergraduate program):  

 
 Introduction to Marketing 
 Consumer Behavior 
 Services Marketing 
 Tourism Marketing  
 Sports Marketing 
 E-marketing (Digital Marketing) 

 
 Teaching responsibilities (Masters’ Program in Business Administration):  

 
 Leadership, Communication and Public Relations  

 
 Supervision of Dissertations of Ph.D. Students 

- Xatzopoulou, Evaggelia (Retailing) 
 

 Supervision of Post-Doctoral Students 
- Polyxeni Palla. Investigating The Effectiveness of Interactive Websites as Communication and 

Distribution Channel (3506 IEIWCDC, SH1 15661/3.12.10) 
 
 Member of Dissertation Committees  

- 2010 Polyxeni Palla. An Investigation of Interactive Advertising on the Web based on the Probability 
Articulation Model. Department of Economic Sciences, Aristoteles University of Thessaloniki, 
Greece. 
 

- 2010 Ioulia-Eleonora Malama. Market Analysis Criteria and Target Market for Strategic Design of 
Marketing Systems in Electronic Education, Department of Applied Informatics, University of 
Macedonia, Greece. 
 

- 2010 Alberto Azaria. Exporting Commerce and International Marketing via the Internet by Small 
Business Enterprises. Department of Business Administration, University of Macedonia. 

 
 Administrative Duties: 

 Member of the Doctoral Dissertation Committee 
 Member of the Internal Evaluation Committee 
 Member of the Selection and Hiring Faculty Committees in Marketing 
 Member of the Selection and Hiring Tutors Committees in Marketing 
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 Member of the Program of Studies Committee 
 Department representative on the “Employment Structure and Career” committee of the 

program “Lifelong Learning” 
 
 
 
 
March 2010 – June 2014: Visiting Professor. Athens University of Economics and Business. 
Department of Business Administration, Athens, Greece. 
 

 
Master’s Program in Services Management 

Teaching responsibilities:  
 Sports Marketing 
 
Supervision of Master’s Theses:  
2011 
- Dimitris Melides, The role of the European and country regulations on marketing soccer broadcasting 

rights 
- Rania Routsis, Developing a sponsorship program for the National Volleyball Federation 

 
2010 
- Vasilaki Eythalia, The profile of tourists participating in extreme sports 
- Kaggelari Elisavet, Brand management of soccer teams in Greece 
- Michael Alexandra, The profile of the Greek sport tourist 
- Xouveroudi Mirsini, Sponsorship in basketball 
- Tzoumaka Eugene, The Role of Sport Endorsement  
- Xrysou Alexandra, The effectiveness of advertising during broadcasting of a sport event 

 
Master’s Program in Managing Media and Entertainment Business 

Teaching responsibilities:  
 Media and Entertainment Business 

 
October 2009 – October 2010: Visiting Professor, International Hellenic University, Master of 
Business Administration (English speaking program). 
 
 
October 2009 – March 2010:  
Supervision of master’s dissertations. 

 Soulaki, Antonia (2010) “Can a financial crisis shaken Greek consumers’ brand loyalty?” 
Member of the Master’s Dissertation Committee 

 Kotoula Angeliki, Marvaki Sofia. (2010) “Organic Food in Greece: Fashion or Trend?”  
 
September 2006 - present: Tutor, Hellenic Open University, Patra, Greece. 
 
 
Responsibilities: 

* Undergraduate Program: Business Administration 
 Teaching at the thematic Session: Marketing I (Introduction to Marketing, Consumer Behavior, Sales and 

Distribution, International Marketing, E-Marketing, and Business to Business Marketing) 
 
* Graduate Program: Tourism Business Administration 
 Supervision of Master’s Theses  
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February 2009 – September 2009. Visiting Professor, Department of Marketing & Operations 
Management, University of Macedonia, Greece. 

Teaching responsibilities:  

 Services Marketing 

 Tourism Marketing  

 Sports Marketing 
 
February 2008 – September 2009: Assistant Professor of Marketing Tourism Enterprises at the 
Department of Commerce & Advertising, Higher Technological Educational Institution of Crete, 
Greece. 

 
Teaching responsibilities:  

 Introduction to Marketing 

 Consumer Behavior 

 International Marketing 

 Marketing Management 

 Tourism Marketing 
 
 
 
March 2007 – June 2007: Visiting Lecturer, Master of Science in International Business (in 
coordination with Coventry University), Department of Business Administration, Higher 
Technological Educational Institution of Larisa, Greece. 
 

 
Teaching responsibilities:  

 Marketing Management (module taught in English) 
Administrative responsibilities: 

 Module Leader – coordinator 
March 2001 – September 2003: Visiting Lecturer, Department of Physical Education, National & 
Kapodistriako University of Athens, Athens, Greece. 
 
 

Teaching Responsibilities: 

 Coordinating students’ internship in Sport Management. 

 Teaching courses: “Organization and Administration of Sport Facilities” and “Organizing Sport 
Events”. 

 
February 1997 – September 1999: Visiting Professor, Department of Physical Education, Democritus 
University of Thrace, Komotini, Greece. 
 

 
Teaching Responsibilities: 

 Sport Administration 

 Managing Sport Facilities 

 Sport Management 

 Athletic Fundraising 
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PUBLICATIONS IN INTERNATIONAL SCIENTIFIC JOURNALS (peer reviewed)*: 

Single Authored Publications: 22/54 (40.7%) 

Total  Citations  In Google: 6867 

2025 h-Index: 40,        i-10 Index: 65                                                                    

 
 

1. Rodoula H. Tsiotsou, Vaggelis Saprikis, Yiannis Kyanides, Ioannis Samos (2025). "Perspectives 

and Practices of Photovoltaic (PV) Energy Producers in Greece: A Qualitative Study of Renewable 

Energy Communities", International Journal of Development and Sustainability Vol. 14 No. 9, 

pp. 685-708. https://doi.org/10.63212/IJDS25041901 

 

2. Rodoula H. Tsiotsou, Yiannis Kyanides, Vaggelis Saprikis, Ioannis Samos (2025). Renewable 

Energy Sources: An Investigation of Service Firms Supporting Photovoltaic Parks. GARI 

International Journal of Multidisciplinary Research - Renewable Energy, 11(2), 5-16, 

https://doi.org/10.63572/gari2503 

 

3. Tsiotsou, Rodoula and Seger-Guttmann, Tali (2025). The Generosity Ecosystem Framework 

(GEF): A Comprehensive Approach to Giving. International Review on Public and Nonprofit 

Marketing, 22, 489–515  https://doi.org/10.1007/s12208-025-00435-y 

 

4. Hussain, K., Abbasi, A.Z., Tsiotsou, R.H. and Ting, D.H. (2025), "Antecedences and consequences of 

customer satisfaction in mobile telecom services using PLS-SEM and NCA: the moderating role of 

involvement with ICTs", Journal of Systems and Information Technology, Vol. 27 No. 4 pp. 

607–640, https://doi.org/10.1108/JSIT-10-2024-0362 

 

5. Fayyaz, Muhammad; Abbasi, Amir; Ahmad, Rehan; Qummar, Muhammad; Tsiotsou, Rodoula; 

Mahmood, Saqib (2025). Gamers' gratifications and continuous intention to play eSports: The 

mediating role of gamers’ satisfaction - A PLS-SEM and NCA study. International Journal of 

Sports Marketing and Sponsorship. 26 (3): 523–547.https://doi.org/10.1108/IJSMS-03-2024-

0068 2023 Journal Impact Factor: 3  

 

6. Fisk, Raymond P., Kabadayi, Sertan, Sidaoui, Karim and Tsiotsou, Rodoula H. (2024), SDG 

commentary: collaboration services for sustainable development goal (SDG) 

partnerships, Journal of Services Marketing, Vol. 38 No. 2, pp. 238-

246. https://doi.org/10.1108/JSM-09-2023-0363 2022 Journal Impact Factor: 3.9 

 

7. Mansouri, Hossein, Rasaee Rad, Abdullah, Tsiotsou, Rodoula H., and Md Husin, Maizaitulaidawati 

(2024). Measuring the patronage intentions among football fans: The role of corporate social 

responsibility, brand credibility, and brand equity. International Journal of Sports Marketing 

and Sponsorship, Vol. 25 No. 3, pp. 600-619. https://doi.org/10.1108/IJSMS-08-2023-0161 

2022 Journal Impact Factor: 2.2 

 

https://doi.org/10.63212/IJDS25041901
https://doi.org/10.63572/gari2503
https://doi.org/10.1007/s12208-025-00435-y
https://doi.org/10.1108/JSIT-10-2024-0362
https://doi.org/10.1108/JSM-09-2023-0363
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8. Tsiotsou, Rodoula, H., Sertan Kabaday, Jennifer Leigh, Julia Bayuk, and Brent J. Horton (2024). To 

Do or Not To Do? A Typology of Ethical Dilemmas in Services (TEDS). Journal of Service 

Management, Vol. 35 No. 4, pp. 570-603. https://doi.org/10.1108/JOSM-11-2023-0471 2022 

Journal Impact Factor:10.6 

 

9. Raza, Ali, Tsiotsou, Rodoula, H., Sarfraz, Muhammad, and Ishaq, Muhammad I. (2023). Trust 

recovery tactics in financial services: The moderating role of service failure severity. 

International Journal of Bank Services. https://doi.org/10.1108/IJBM-10-2022-0447 2022 

Journal Impact Factor: 5.3 

 

10. Tsiotsou, Rodoula H., Hatzithomas, Leonidas, and Wetzels, Martin (2023).  Display Advertising: 

The Role of Context and Advertising Appeals from a Resistance Perspective. Journal of Research 

in Interactive Marketing, https://doi.org/10.1108/JRIM-09-2022-0302. 2022 Journal Impact 

Factor: 8.2 

 

11. Tseng-Lung Huang, Rodoula H. Tsiotsou and Ben S. Liu (2023). Delineating the role of mood 

maintenance in augmenting reality (AR) service experiences: An application in tourism. 

Technological Forecasting & Social Change.  Journal 2021 Impact Factor: 10.884 

 

12. Amir Zaib Abbasi, Nasser Alqahtani, Rodoula H. Tsiotsou, Umair Rehman, and Ding Hooi Ting 

(2023). eSports as Playful Consumption Experiences: Examining the Antecedents and 

Consequences of Game Engagement. Telematics & Informatics, Vol. 77(February) 

https://doi.org/10.1016/j.tele.2023.101937 2021 Journal Impact Factor: 9.14 

 

13. Amir Zaib Abbasi, Rodoula H. Tsiotsou, Khalil Hussain, Raouf Ahmad Rather, and Ding Hooi Ting 

(2023). Investigating the impact of social media images’ value, consumer engagement, and 

involvement on eWOM of a tourism destination: A transmittal mediation approach. Journal of 

Retailing and Consumer Services Vol. 71 (March), 

https://doi.org/10.1016/j.jretconser.2022.103231. 2021 Journal Impact Factor: 10.972 

 
14. Tsiotsou, R.H., Koles, B., Paul, J. and Loureiro, S.M.C. (2022). Theory Generation from Literature 

Reviews: A Methodological Guidance. International Journal of Consumer Studies, Vol  46, No. 
5, 1505-1516 https://doi.org/10.1111/ijcs.12861 2021 Journal Impact Factor: 7.096  

 
15. Kabadayi, S. and Tsiotsou, R.H. (2022). The Triple-A Framework for Serving Humanity with 

Service Research, Journal of Services Marketing, Vol. 36 No. 7, pp. 865-872. 
https://doi.org/10.1108/JSM-07-2022-0234 2021 Journal Impact Factor: 5.246 

 
16. Tsiotsou, R.H. and Diehl, S. (2022). Delineating Transformative Value Creation through Service 

Communications: An Integrative Framework. Journal of Service Management, Vol. 33 No. 4/5, 
pp. 531-551.  https://doi.org/10.1108/JOSM-11-2021-0420 2020 Journal Impact Factor: 11.77 

 
17. Tsiotsou, R.H. and Boukis, A. (2022). “In-Home Service Consumption: A Systematic Review, 

Integrative Framework and Future Research Agenda” Journal of Business Research, 145, pp. 
49-64. https://doi.org/10.1016/j.jbusres.2022.02.050 2021 Journal Impact Factor: 10.969 

 
18. Tsiotsou, R.H. and Klaus, P. (2022). Τhe “nip and tuck” service framework: bright and dark side 

of beautification/modification services, Journal of Services Marketing, Vol. 36 No. 1, pp. 1-8  
https://doi.org/10.1108/JSM-11-2021-0406, 2020 Journal Impact Factor: 5.246 The article has 
been included in the World Health Organization (WHO) COVID-19 Research Database! 

https://doi.org/10.1108/JOSM-11-2023-0471
https://doi.org/10.1108/IJBM-10-2022-0447
https://doi.org/10.1108/JRIM-09-2022-0302
https://doi.org/10.1016/j.tele.2023.101937
https://doi.org/10.1016/j.jretconser.2022.103231
https://doi.org/10.1111/ijcs.12861
https://doi.org/10.1108/JSM-07-2022-0234
https://doi.org/10.1108/JOSM-11-2021-0420
https://doi.org/10.1016/j.jbusres.2022.02.050
https://doi.org/10.1108/JSM-11-2021-0406
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19. Tsiotsou, R.H. (2022). Identifying Value-Creating Aspects in Luxury Hotel Services via Third-

Party Online Reviews: A Cross-Cultural Study. International Journal of Retail and 
Distribution Management. Vol. 50 No. 2, pp. 183-205. https://doi.org/10.1108/IJRDM-04-
2021-0207 2020 Journal Impact Factor: 3.77 

 
20. Tsiotsou, R.H. (2021). Introducing Relational Dialectics on Actor Engagement in the Social Media 

Ecosystem, Journal of Services Marketing, Vol. 35 No. 3, pp. 349-366. 
https://doi.org/10.1108/JSM-01-2020-0027 2020 Journal Impact Factor: 4.47 

 
21. Tsiotsou, R.H. (2019). Rate my firm: cultural differences in service evaluations. Journal of 

Services Marketing, Vol. 33 Issue 7. 2019 Journal Impact Factor: 23.2       
 

22. Τsiotsou, R. H. (2016) A Service Ecosystem Experience-Based Framework for Sport Marketing, 
The Service Industries Journal, Vol. 36 Issue 11-12, pp. 478 – 509, 2015 Journal Impact Factor: 
0.78        

 
23. Furrer, O., Sudharshan, D., Tsiotsou, R.H. and Liu, B. (2016). A Framework for Innovative Service 

Design. The Service Industries Journal, Vol. 36 Issue 9-10, pp. 452 - 471 2015 Journal Impact 
Factor: 0.78  

 
24. Tsiotsou, R.  H. (2016). The Social Aspects of Consumption as Predictors of Consumer Loyalty: 

Online vs. Offline Services, Journal of Service Management. Vol. 27 Issue 2, pp. 91 – 116.  2015 
Journal Impact Factor: 2.23. 

 
25. Tzoumaka, E., Tsiotsou, R.H., and Siomkos, G. (2016). Delineating the role of endorser’s 

perceived qualities and consumer characteristics on celebrity endorsement effectiveness. 
Journal of Marketing Communications 22(3), pp. 307-326. ABS 2010=2. 
10.1080/13527266.2014.894931 

 
26. Tsiotsou, R.  H. (2015). The Role of Social and Parasocial Relationships on Social Networking 

Sites Loyalty. Computers in Human Behavior Vol. 48, p. 401-414. 2014 Journal Impact Factor: 
2.69 

 
27. Tsiotsou, R.H, Alexandris, K. and Cornwell, B. (2014). Using evaluative conditioning to explain 

corporate co-branding in the context of sport sponsorship. International Journal of 
Advertising. Vol. 33 (2) pp. 295-327. 2012 Journal Impact Factor: 2.31. 

 
28. Tsiotsou, R. H. (2013), Sport Team Loyalty: Integrating Relationship Marketing and a Hierarchy 

of Effects. Journal of Services Marketing, Vol. 27 (6), pp. 458-471. 2012 Journal Impact Factor: 
0.66. 

 
29. Tsiotsou, R. (2013). Investigating the role of enduring and situational involvement with the 

program context on advertising effectiveness. Journal of Marketing Communications, Vol. 19, 
No. 2, pp. 114-135. ABS 2009=2. 

 
30. Alexandris, K. and Tsiotsou, R. (2012). Segmenting Soccer Spectators by Attachment Levels: A 

Psychographic Profile Based on Team Self-Expression and Involvement. European Sport 
Management Quarterly, Vol. 12 (1), 65-81, 2010 Journal Impact Factor: 0.82. 

 
31. Alexandris, K., Tsiotsou, R.H. and James, J. (2012). Testing a Hierarchy of Effects Model of 

Sponsorship Effectiveness: The Role of Team Attachment and Sponsor Image. Journal of Sport 
Management (issue 26), 2010 Journal Impact Factor: 0.80. 

 
32. Tsiotsou, R. (2012). Developing a Scale for Measuring the Personality of Sport Teams. Journal of 

https://doi.org/10.1108/IJRDM-04-2021-0207
https://doi.org/10.1108/IJRDM-04-2021-0207
https://doi.org/10.1108/JSM-01-2020-0027
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Services Marketing, Vol. 26 (4), Emerald, ABS* 2010=2. 2011 Journal Impact Factor: 0.62 
 

33. Tsiotsou, R. (2011). A Stakeholder Approach to International and National Sport Sponsorship. 
Journal of Business & Industrial Marketing, Emerald Vol. 26 (8), pp. 557 - 565, 2010 Journal 
Impact Factor: 0.75. 

 
34. Tsiotsou, R. and Vlachopoulou, M. (2011). Understanding the Effects of Market Orientation and E-

Marketing on Service Performance. Marketing Intelligence & Planning. Emerald. 29 (2), 141-
155, ABS* 2009=1 

 
35. Tsiotsou, R., Rigopoulou, I., and Kehagias, I. (2010). Tracing Customer Orientation and Marketing 

Capabilities through Retailers’ Websites: A Strategic Approach to Internet Marketing. Journal of 
Targeting, Measurement & Analysis for Marketing, Vol. 18 (2), 79-94. Palgrave Macmillan. 
ABS* 2009=1 

 
36. Tsiotsou, R. and Ratten, V. (2010). Future Research Directions in Tourism Marketing. Marketing 

Intelligence & Planning. Vol. 28 (4), 533-544. Emerald. ABS* 2009=1 
 

37. Tsiotsou, R. (2010). Delineating the Role of Market Orientation on Service Performance: A 
Component-Wise Approach. The Service Industries Journal. Vol. 30 No 3, 375-403. Taylor & 
Francis, 2010 Journal Impact Factor: 1.07. 

 
38. Tsiotsou, R. and Alexandris, K. (2009). Delineating the Outcomes of Sponsorship: Sponsor Image, 

Word of Mouth, and Purchase Intentions. International Journal of Retail & Distribution 
Management. Vol. 37 (4), 358-369. Emerald. ABS* 2009=1 

 
39. Rigopoulou, I., Tsiotsou, R. and Kehagias, I. (2008). Shopping orientation-defined segments based 

on store-choice criteria and satisfaction: an empirical investigation. Journal of Marketing 
Management. Vol. 24 No 9-10, pp. 979-996. ABS* 2008=3 

 
40. Tsiotsou, R. (2008). An Integrated Taxonomy of Consumers of Financial Services: The Role of 

Perceived Risk, Effort and Involvement.  International Journal of Risk Assessment and 
Management. Vol. 9 (1-2), pp. 135-147. Inderscience Publishers. 

 
41. Tsiotsou, R. (2007). An empirically-based typology of intercollegiate athletic donors: High and 

low motivation scenarios. Journal of Targeting, Measurement & Analysis for Marketing, 
15(2), 79-92. Palgrave Macmillan. ABS* 2007=1 

 
42. Tsiotsou, R. (2006). Investigating differences between female and male athletic donors: A 

comparative study. International Journal of Nonprofit & Voluntary Sector Marketing, 11(3), 
209-223. Wiley InterScience. ABS* 2006=1 

 
43. Tsiotsou, R. and Vasioti, E. (2006). Satisfaction: A segmentation criterion for ¨short-term¨ visitors 

of mountainous destinations. Journal of Travel & Tourism Marketing. Vol. 20(1). 61-74, The 
Haworth Press, Inc.  ABS* 2007=1. 

 
44. Tsiotsou, R. and Vasioti, E. (2006). Using demographics and leisure activities to predict satisfaction 

with tourism services in Greece. Journal of Hospitality and Leisure Marketing. Vol. 14 (2), 61-72. 
The Haworth Press, Inc.  

 
45. Tsiotsou, R. (2006). Using visit frequency to segment ski resort customers. Journal of Vacation 

Marketing. Vol. 12 (1), 15-26. SAGE Publications. ABS 2006=1. 
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MEMBER OF EDITORIAL BOARDS IN SCIENTIFIC JOURNALS 
 
 
ASSOCIATE EDITOR 
 
2023- present: Journal of Sustainable Marketing 
 
2018- present: Journal of Services Marketing 
 
2021 – December 2023: International Journal of Consumer Studies 
 
EDITORIAL ADVISORY COMMITTEE 
 
2022 – present: Services Marketing Quarterly 
 
MEMBER OF THE EDITORIAL BOARD 
 
2020 - present:  Journal of Innovations in Digital Marketing 
 
2016 – 2019: Journal of Global Tourism and Hospitality Research 
 
2013 – present: Central European Business Review  
 
2011 – present: The Service Industries Journal 
 
2010 - present: International Review on Public and Nonprofit Marketing 
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2010 - 2018: Tourismos 
 
 
 
 
REVIEWER OF SCIENTIFIC JOURNALS AND CONFERENCES: 
 
 
SCIENTIFIC JOURNALS 
 

1. September 2019 – present Reviewer for the Services Marketing Quarterly 
2. November 2015- present: Reviewer for the Sport Management Review 
3. September 2013 – present:  Reviewer for the Journal of Business Research. 
4. September 2013 –present Reviewer for the Journal of Marketing Communications. 
5. March 2012 – present: Reviewer for the European Sport Management Journal 
6. July 2011 – present: Reviewer for the Service Industries Journal 
7. October 2010 – present: Reviewer for the International Business Review  
8. May 2010 – present: Reviewer for the Journal of Strategic Marketing  
9. May 2010 – present: Reviewer for the European Journal of Marketing 
10. October 2009 – present: Reviewer for the journal Computers in Human Behavior  
11. August 2009 – present: Reviewer for the Journal of Brand Management 
12. June 2009 – present: Reviewer for the Journal of the Academy of Marketing Science. 
13. June 2009 – present: Reviewer for the Journal of Business and Industrial Marketing  
14. October 2008 – present: Reviewer for the International Journal of Services Technology 

and Management. 
15. August 2008 – present: Reviewer for the scientific journal Marketing Intelligence & 

Planning. 
16. January 2008 – present: Reviewer for the International Journal of Nonprofit and 

Voluntary Sector Marketing.  
17. December 2006 – present: Reviewer for the International Journal of Tourism Policy.  
18. March 2006 – present: Reviewer for the Applied Economics, Taylor and Francis Publishers. 
19. June 2005 – present: Reviewer for the International Journal of Consumer Studies. 
20. April 2002 – Present: Member of the Editorial Board of the journal Woman and Sport, 

Greece.  
 

 

 
MEMBER OF SCIENTIFIC AND ORGANIZING CONFERENCE COMMITTEES: 
 

 
1. September 2025 to present: Track Co-Chair, Social Impact of Services, 14th SERVSIG 

Conference, June 10–12, 2026, Braga, Portugal. 

2. May 2024 to present: Co-Chair of the Research Innovations in Sustainable Marketing 
Conference, May 27, 2025, Madrid, Spain. 

3. September 2023: Track Co-Chair: Services, Retailing and Sales. 2024 American Marketing 
Association (AMA) Summer Academic Conference, (August 16-18, 2024), Boston, USA. 

4. September 2023: Session Chair: Tourism Marketing. European Marketing Academy (EMAC) 
Regional Conference. Piraeus, Greece (September 27-29, 2023). 

5. March 2023: Session Co-Chair. Sustainable Marketing Strategy. Research Innovations in 
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Sustainable Marketing: A Global Virtual Symposium (RISM 2023). 14-16 March, 2023.  

6. June 2022: Session Co-Chair. ServCollab Special Session. 12th SERVSIG Conference. June 16-18, 
2022, Glasgow, Scotland. 

7. November 2020: Session Co-Chair. Tourism Management and Brand Management. 2nd Nordic 
International Business & Export Marketing Conference, Tallinn, Esthonia, November 7-8, 2020. 

8. September 2020: Member of the Scientific Committee 8th International Conference on 
Contemporary Marketing Issues (ICCMI), Virtual, Thesaloniki, September 11-13, 2020. 

9. July 2019: Session Chair for the Frontiers in Service Conference, (july 18-21, 2019), Singapore. 

10. Οκτώβριος 2016- Μάρτιος 2017: Member of the Scientific Committee of the  Information and 
Communication Technologies in Organizations and Society 2017 (ICTO2017), 16-17/3/2017, 
Paris, France. 

11. Οκτώβριος 2016 – Ιούνιος 2017. Member of the Scientific Committee 5th International 
Conference on Contemporary Marketing Issues (5th ICCMI 2017), Thessaloniki, Greece on 21, 22 
and 23 June 2017. 

12. January 2013 – June 2014. Conference Chair of the AMA SERVSIG 2014 – International Service 
Research Conference Committee. June 13-15, 2014, Thessaloniki, Greece. 

13. September 2013: Chair of the Session Innovation and SDL: Innovation and Social Media  XXIII 
International RESER Conference, European Association for Research on Services (RESER), pp. 1-
15.September 19-21, 2013, Aix en Provence, France. 

14. May 2013: Moderator of the Panel “Services Marketing Research” with theme “Sustainable Value 
Creation in Services: Procedures and Outcomes”. International Conference on Service Science 
and Innovation, May 29-31, Kaohsiung, Taiwan. 

15. August 2012: Chair of the session “Marketing Communication and Sport Marketing”, 2012 
Summer Marketing Educators’  Conference, American Marketing Association, August 17-19, 
2012, Chicago, USA. 

16. June 2011 – May 2012: Member of the Scientific Committee. 10th World Media Economics and 
Management Conference, (23 – 27 May 2012), Thessaloniki, Greece. 

 
17. June 2011 – May 2012: Member of the Scientific Committee. 2nd Advances in Hospitality & 

Tourism Marketing and Management Conference (AHTMM 2012) (May, 24-27, 2012), Corfu, 
Greece. 

 
18. June 2011 – May 2012: Member of the Scientific Committee. 2nd International Conference on 

Tourism (ICOT 2012) "Setting the Agenda for Special Interest Tourism: Past, Present and 
Future", (May 23-26, 2012), Crete, Greece. 

 
19. September 2010- April 2011: Member of the Organizing Committee. 2011 Corporate 

Marketing Communication Conference, (April 27-30, 2011), Athens, Greece. 
 
           Chair for the session “Corporate  Communications 2” (Thursday, April 28, 2011) 
 
20. February –June 2011: Member of the scientific committee for the 10th International Congress of 
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the International Association on Public and Non Profit Marketing, (June 16-17, 2011), Porto, 
Portugal. 

 
21. June 2010: Co-chair for the session “The Path to Corporate Social Responsibility (CSR)” 9th 

International Congress of the International Association on Public and Nonprofit Marketing 
(IAPNM 2010), (10-11 June 2010) Bucharest, Romania.  

 
22. April 2010: Chair for the session “Business to Business Branding and Brand Stakeholders” of the 

6th Thought Leaders International Conference in Brand Management, (April 17 – 19, 2010), 
Lugano, Switzerland. 

 
23. December 2009 – June 2010: Member of the scientific committee for the 9th International 

Congress of the International Association on Public and Nonprofit Marketing (IAPNM 2010), (10-
11 June 2010) Bucharest, Romania.  

 
24. June 2009: Chair of the session “Social Marketing Applied to Young People”. 8th International 

Conference of the International Association on Public and Non Profit Marketing (June 18-19, 
2009), Valencia, Spain. 

 
25. May – November 2009: Track co-Chair of the session “Sport/Event Marketing”. 2nd Biannual 

International Conference on Services Marketing, Thessaloniki, Greece (4-6 November, 2009). 
 
26. January – September 2009. Track Chair of the session “Marketing Tourism Services: 

Responding to Current Challenges” 2009 International Conference on Tourism Development and 
Management, 11th – 14th September 2009, Kos Island, Greece.  

 
27. January – September 2009. Track co-Chair of the session “Sport Tourism: Current Trends and 

Future Developments” 2009 International Conference on Tourism Development and 
Management, 11th – 14th September 2009, Kos Island, Greece.  

 
28. January 2009 – November 2009: Member of the Scientific Committee of the 2nd Biannual 

International Conference on Services Marketing, Thessaloniki, Greece (4-6 November, 2009). 
 
29. October 2008 – September 2009: Member of the Scientific Committee of the International 

Conference on Tourism Development and Management, Kos island, Greece (11-14 September, 
2009). 

 
30. April 2008: Member of the Scientific Committee of the Management of International Business 

and Economics Systems 2008 conference, Larissa, Greece. 
 
31. May 2007: Member of the Scientific Committee of the Management of International Business 

and Economics Systems 2007 conference, Larissa, Greece 
 
 

 
MEMBER OF EVALUATION COMMITTEES: 
 
 
1. December 2020 – Present: American Marketing Association Case Judge. 

2020/21 – PODS International Case Competition 
2021/22 – Amazon International Case Competition 

2. April 2019 – to present: member of the Organizing and Scientific Committee of the Panellenic 
Competition of Open Technologies in Education. 

3. May – July 2012: Member of the scientific evaluation committee of the best “Customer Service 
Front Line”, National Awards of Customer Service, Greek Institute of Customer Service, Athens, 
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Greece. Evaluated 10 business proposals. 
4. July – October 2011: Member of the scientific evaluation committee of companies for the 

Marketing Excellence Awards of the Greek Marketing Institute, Athens, Greece. Evaluated 10 
business proposals 

5. May – July 2011: Member of the scientific evaluation committee of the best “Customer Service 
Department – Call Center”, National Awards of Customer Service, Greek Institute of Customer 
Service, Athens, Greece. Evaluated 14 business proposals 

6. May – July 2010: Member of the scientific evaluation committee of the best “Customer Service 
Front Line”, National Awards of Customer Service, Greek Institute of Customer Service, Athens, 
Greece. Evaluated 12 business proposals 

7. September 2006 – present: Expert Evaluator of the Cordis database for research proposals of 
the Sixth Framework Programme and since December 2006 of the Seventh Framework 
Programme (2007-2013). European Commission, Brussels, Belgium. 

 

- August 2011: Evaluation of research proposals under the call Programme for Research, 
Technological Development and Innovation (2009 - 2010), New Products and Services, 

Research Promotion Foundation (RPF) of Cyprus. 
 
- January 2010: Evaluation of research proposals under the call Programme for Research, 

Technological Development and Innovation (2009 - 2010), Social and Economic Sustainability 
Action of the Sustainable Development Programme, Research Promotion Foundation (RPF) of 
Cyprus. 

 
- May – June 2007: Evaluation of 13 research proposals under the call Research, Technological 

Development, and Demonstration Activities (Consumer Science) (FP7-KBBE-2007-1 Activity 2.2 
'Fork to farm: Food (including seafood), health and well being'), Brussels, Belgium. 

 
8. June 2002 – present: Member of the Evaluators’ Database of the Ministry of Labor and Social 

Security in the fields of Economics and Management, Culture, Sports, Media, and Communication. 
Athens, Greece.  

 
- February 2007: Evaluated 10 Proposals of Centers of Vocational Training in the field of 

Economics and Management.  
 
- May – June 2007: Evaluated 27 Proposals of Centers of Vocational Education in the fields of 

Economics and Management and Culture, Sports and Media.  
 

 

 
PUBLICATIONS USED AS CLASS MATERIAL AT INTERNATIONAL UNIVERSITIES: 
 
 
1. Tsiotsou, R. (2006). The role of perceived product quality and overall satisfaction on purchase 

intentions. International Journal of Consumer Studies. Vol. 30(2), 207-217. 
 Required reading for the course “IMT 584 Marketing Foundations for Information Professionals”, 

University of Washington, USA. http://courses.washington.edu/imt584/win09/schedule.shtml 
 
2. Tsiotsou, R. αnd Lalountas, D. (2005). Applying event study analysis to assess the impact of 

marketing communication strategies: The case of sponsorship. Applied Financial Economics 
Letters, Vol. 1 (4), 259-262.  
 Required reading for the course «Маркетинговые Коммуникации» (Marketing Communications), 

Graduate School of Management, Saint Petersburg State University, Russia. 
www.gsom.pu.ru/files/upload/bachelor/courses/marketing/Mark_Com.doc 

 

http://www.gsom.pu.ru/files/upload/bachelor/courses/marketing/Mark_Com.doc
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3.  Tsiotsou, R. (1998). Motivations for donation to athletic programs, The Cyber Journal of Sport 
Marketing, Vol. 2(2). 
 Required reading for module “Marketing of Sport and Recreation” (KNR 466) taught by Professor 

Chad D. McEvoy στο Illinois State University www.cast.ilstu.edu/mcevoy/466index.html 
 Recommended reading for module «MGT 260: The Management of Sport»  taught  by Professor 

Bonnie Tiell, Tiffin University, Tiffin, Ohio. http://bruno.tiffin.edu/btiell 
 

4.  Tsiotsou, R. (1998). A survey of sport club programs. Journal of the National Intramural-
Recreational Sports Association, Vol. 22(2), p. 38-41.  
 Required Reading for module: Recr342 «Recreational Sports Programs and Administration» taught 

by Paul M. Fokken, Department of Health, PE, and Recreation, South Dakota State University, 
U.S.A) 
http://www.sdstate.org/ClassLibrary/Page/Information/DataInstances/16711/Files/40268/recr
342syllabusf06wct.doc 

 Required reading for module “Recreational Sports Programming” (HPER R/P324)taught by Professor  
Graig R. Ross, Indiana University, U.S.A.). http://www.indiana.edu/~r324/syllabus.htm. 
http://www.indiana.edu/~r324/examstudy2.htm 

 Reference at course material of module “Sports Marketing” (Section 5. The International 
Comparative Study on Recreational Sports Participation Model of University Students σελ. 39) του 
Department of Sport and Leisure Management, National Taiwan Normal University, 
www.ntnu.edu.tw/aa/aa2/english%20course/ Sport%20Marketing%20.doc 

 
 

5.  Tsiotsou, R. (1997). The effect of emotions on the memory of TV commercials, The Cyber 
Journal of Sport Marketing, Vol. 1 (4), p. 1-8. 
 Recommended reading for module “Psychology 315: Introduction to Social Psychology” στη Σχολή 

Τεχνών και Επιστημών (Arts & Science College) του Washington University in St. Louis.   
http://artsci.wustl.edu/~jshanson/Links_315_SP02.html 
 

 

 
INDUSTRY WORKING EXPERIENCE: 
 
 
April 1998 to August 2005: Marketing Director, Daily Sports Newspaper “Champion” (Protathlitis), 
Athens, Greece. 
 
Responsibilities:  
 Developing and implementing annual marketing plan 
 Planning and implementing marketing strategies to increase sales. 
 Developing the advertising price catalogue and selling advertising. 
 Planning and organizing marketing communication strategies such as promotional activities and 

special events. 
 Implementing public relations programs. 
 Conducting marketing research. 

 
 
October 1996 to January 1998: Marketing Manager, Hellenic Professional Basketball League 
(ESAKE), Athens, Greece. 
 
Responsibilities: 
 Conducting and implementing the annual marketing plan of the League. 
 Organizing promotional activities and special events such as All Star Game, Champion Draw, Annual 

Basketball Celebration. 

http://www.cast.ilstu.edu/mcevoy/466index.html
http://bruno.tiffin.edu/btiell
http://www.indiana.edu/~r324/examstudy2.htm
http://artsci.wustl.edu/~jshanson/Links_315_SP02.html
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 Developing sponsorship proposals and overseeing sponsorships. 
 Conducting marketing research. 
 Responsible for international public relations. 
 Overseeing television broadcasting rights and League´s web site. 

 
 
 
 
 

 
PARTICIPATION IN GREEK  AND EUROPEAN  FUNDED RESEARCH  PROJECTS: 
 
 
1. October 2019 – October 2023: Scientific Manager and researcher of the program "Large-scale 

nanostructured functional surfaces made with a combination of laser lithography and the 
continuous nanoprinting lithographic method", Acronym: NanoRoll, Project code: T6YBP-00254, 
OPS code: 5048498, NSRF 2014 – 2020, "Special Actions "Aquacultures" - "Industrial Materials" - 
"Open Innovation in Culture" and the NanoRoll project (MIS-5048498 and Project Code T6YBP-
00254), Thessaloniki, Greece 

 

2. July 2019- December2019. Scientific Supervisor of the project:  “Designing Innovative Logistics 
Services Via Customer Research», Acronym  DesINNOLOSERV,» FOR THE 
4helix+/3MED17_1.1_M2_003  Innovation Voucher, Interreg Mediterranean Programme. Seville, 
Spain.  

 

3. November 2017- present: Scientific Coordinator of the project “The contribution of local 
Governement in the sustainable development through the reinforcement of CUlture and 
TOURISM with innovative digital services and marketing strategies (CU-TOURISM)”. Grant 
under the call Competitiveness, Entrepreneurship and Innovation (2014-2020). 

 

4. September 2011 – September 2014: Scientific Supervisor of the post-doctoral dissertation of Polyxeni 
Palla. Investigating the Effectiveness of Interactive Websites as Communication and 
Distribution Channel (3506 IEIWCDC, SH1 15661/3.12.10).  

 

5. April 2006: Representative of Greece to the study visit program «Training in the food industry – 
fundamental for tourist development» The European Center for the Development of Vocational 
Training (CEDEFOP), Canarian Islands, Spain. 

 
6. July 2005 – October 2006: Co-author of the proposal and Scientific Expert of the Leonardo Da Vinci 

project  «Valorisation of Leonardo Da Vinci Tourism Products in new contexts and countries 
(VALETourism), Sport Tourism», Department of Business Administration, University of Patras, 
Greece. Grant under the call DG EAC/92/04 from European Commission, Directorate-General for 
Education and Culture.  

 

7. October 2004: Representative of Greece to the study visit program “Education through sport and 
the vocational training of the sportsperson” The European Center for the Development of 
Vocational Training (CEDEFOP), Belgium. 

 

8. December 2003 – July 2004: Scientific Representative of the Secretariat General of Sport, Ministry of 
Sport, to the European Project VOCASPORT  ¨Improving Employment in Sports in Europe through 
Vocational Training¨ EZUS-Lyon, The European Observatory of Sport Employment (EOSE), France. 
Grant by the European Commission (DG Education and Culture, Contract no. 2003-4463/001-001.) 
from 2000 – 2006.  
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9. August 2003 – April 2005: Scientific advisor to the Greek Football Federation for the project 
“Developing a National System for Identifying Football Talents”. European Project 
“Competitiveness”, Secretariat General of Research and Technology, Ministry for Development, 
Greece.  

 

10. December 2002 – September 2004: Coordinator of work package Α1 and representative of the 
Secretariat General of Sport to the European Project EQUAL «Entrepreneurship in Sport», Ministry 
of Labor and Social Security, Greece. Program funded by the European Commission,  

 
 

 

 
SCIENTIFIC PRESENTATIONS IN CONFERENCES (peer reviewed): 
 
 
1. Rodoula H. Tsiotsou and Smaragda Samara (2024). The effect of gender stereotypes on children’s 

participation in sports activities: A comparative study. The Global Women and Hellenism 
Conference, 2-6 September, 2024, Ioannina. 

 
2. Fisk, R. Tsiotsou, R.H., Sidaoui, K. and Kabadayi, S. (2022). Serving Humanity: ServCollab’s 

Progress and Collaborative Brainstorming for Future Plans. 17th International research 
symposium on service excellence in management (QUIS17) January 12-15, 2022, Valencia, Spain. 

 
3. Tsiotsou, R.H. (2020). Examining cultural differences in evaluating luxury hotels. 8th 

International Conference on Contemporary Marketing Issues (ICCMI), Virtual, September 11-13, 
2020. 

 
4. Tsiotsou, R. H. (2019). How to transform patients into advocates. 28th Annual Frontiers in 

Service Conference, Singapore (july 18-21, 2019). 
 
5. Tsiotsou, R. H. (2019). Social Media as a Cornerstone of Value Co-creating Experiences. QUIS16, 

Advancing Service Research and Practice, June 10-13, 2019 in Karlstad, Sweden. 
 
6. Tsiotsou, R.H. (2016).  A Framework for Innovative Service Design. 25th Annual Frontiers in 

Service Conference  June 23-26, 2016, Bergen, Norway, (with D. Sudharshan, Olivier Durrer, and 

Ben Liu). 
 
7. Tsiotsou, R.H. (2015). Predicting Parasocial Interactions in Social Networking Sites by 

Consumers’ Attachment Styles. 24th Annual Frontiers in Service Conference, (July 9-12, 2015), 
San Jose, California, USA. 

 
8. Rodoula H. Tsiotsou and Steve Vargo (2015). The application of Service-Dominant Logic in sport 

services. The 2015 Naples Forum on Service, Naples, Italy, June 9-12, 2015 . 
 
9. D. Sudharshan, Tsiotsou, R.H., Olivier Furrer, Ben S. Liu (2013). Affective Computing and New 

Product Development. 35th INFORMS Society for Marketing Science (ISMS) 
Conference 2013, (July 11-13), Istanbul, Turkey. 

 
10. D. Sudharshan, Tsiotsou, R.H., Olivier Furrer, Ben S. Liu (2013). Integrating Affective Computing 

in New Service Design. 26th European Conference on Operational Research, “All roads lead to 
OR“(July 1-4), Rome, Italy. 

 
11. Tsiotsou, R.H. and Veloutsou, C. (2012). TRIBE: Measuring tribal behavior in services brands. 

AMA SERVSIG 2012 International Service Research Conference, (June 7-9, 2012), Helsinki, 



RODOULA H. TSIOTSOU (Ph.D.) Page 29 
 

Finland. 
 
12. Amanatides, S. and Tsiotsou, R. (2011).  Barriers and Benefits from Implementing Quality 

Standards in the Hotel Industry. International Conference on International Business, (May 19-
21), Thessaloniki, Greece. 

 
13. Tzoumaka, E., Tsiotsou, R. and Siomkos, G. (2011). The effect of sport celebrity characteristics on 

endorsement outcomes. 16th International Conference on Corporate Marketing Communications, 
(April 27-30), Athens, Greece. Best Working Paper Award. 

 
14. Chatzopoulou, E., Tsiotsou, R. and Sirakoulis, K. (2011). Examining the effect of gender on 

motivational factors for visiting shopping malls. 2011 Corporate Marketing Communication 
Conference, (April 27-30), Athens, Greece.  

 
15. Tsiotsou, R. and Gouri, N. (2008). Olympic Sponsorship and Its Effectiveness: A Synthesis of 

Contemporary Research. 2008 American Marketing Association SERVSIG International Research 
Conference (5-7 June, 2008), Liverpool, U.K. 

 
16. Tsiotsou, R. (2006). Sport Tourism in Greece: An Exploratory Marketing Approach. Leisure 
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